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By Lord Bruce Dundas

n celebration of HRH Queen 
Elizabeth’s 90th Birthday, The  
Bond Street Association is 
delighted to collaborate with 

Publication UK taking a look back at Bond 
Street’s rich heritage, its world renowned 
retailers and their highly regarded craftsmanship.

London’s Bond Street has been at the forefront 
of fashion, jewellery and luxury goods for over 
three centuries. Its fascinating history dates back 
to the seventeenth century when Sir Thomas 
Bond first purchased the land. Throughout 
this period the street, with its proximity to St 
James’s Palace, attracted wealthy noblemen, 
artists, writers, poets, politicians and a host of 
other colourful characters. They could almost 
be regarded as the ‘celebrities’ of their day.

Auctioneers and art galleries played a hugely 
important role in Bond Street’s heritage.  
Founded in 1744, Sotheby’s at 34 and 35 New 
Bond Street is the oldest and largest fine 
auction house in the world. The diversity of 
goods Sotheby’s sold such as paintings, rare 
books, furniture and wine appealed to the 
wealthy inhabitants of Bond Street who took 
up residence to be near the Royal Palaces. 

Today, Bond Street remains at the heart of 
London’s fashionable life and is the first point 
of call for international and domestic visitors 
seeking a unique shopping experience. The 
street is particularly well known for its high 
density of fine jewellers and watchmakers, 
hosting brands such as Graff, Harry Winston, 
Cartier and Van Cleef & Arpels.

In more recent years, luxury brand houses 
such as Louis Vuitton, Dior and Chanel have 
increased their presence on Bond Street, 
opening impressive flagship stores or ‘Maison’ 
where their brand identity and character can 
be truly reflected, and customers receive a 
unique experience. This theatre of retail reflects 
many of the values associated with the street’s 
Georgian history with its shops being the most 
important emporiums of beauty and taste. 

This diversity of jewellers, fashion designers 
and artists is key to Bond Street’s unique 
cultural appeal. It is this vibrant mix of 
influences that continues to draw shoppers 
and visitors from all around the world.

Lord Bruce Dundas
Chairman
The Bond Street Association

I
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THE 
CHANgINg 
fACE Of 

BONd STREET

hen it comes to luxury shopping, 
all roads lead to Bond Street. A 
fashionable retail destination 
since the 18th Century, over time, 

its early auction houses and art galleries, 
have been joined by heavyweights from 
the world of contemporary fashion and fine 
jewellery - from Boodles to Ralph Lauren. 
Nowadays, many a Georgian edifice has been 
transformed into a luxurious emporium by 
world-class architects. And as far as prime 
London locations go, Bond Street is officially 
the most expensive retail stretch in Europe. 

It is a far cry from the days of Sir Thomas 
Bond, from whom the street takes its name. 
Back in 1686, Bond, a distinguished nobleman 
and royal courtier, together with a syndicate 
of wealthy merchants and bankers, decided to 
build a new town on what was once a swamp 
with a muddy lane (Piccadilly) running into 
it. Meanwhile, the area to the north was still 
open country.  In 1700 the street was extended 

to Clifford Street and was named ‘New’ 
Bond Street to distinguish it from ‘Old’ Bond 
Street, which had already become inhabited 
by nobility. It is hard to imagine now, but 
duelling highwaymen once frequented the 
Old Bond Street end. 

Bond Street’s reputation quickly grew and 
it soon became one of the most fashionable 
addresses in London.  By 1840, it was brimming 
with shops - tailors, milliners, shirt makers, 
wine merchants, perfumers and bakers - which 
all opened in the hope of vying for business 
from the gentry living in this fashionable area. 
Lord Nelson is reputed to have lived in four 
different houses here - he recuperated in one 
after losing his arm at the assault at Santa 
Cruz. Other famous residents and visitors  
to the street include such luminaries as 
William Pitt the Elder, Henry Fielding (who 
wrote part of Tom Jones whilst staying on 
the street) Sir Walter Scott, Sir David Garrick,  
Sir Joshua Reynolds and Lord Byron.

w
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At the same time, a group known as the 
‘Bond Street Loungers’ also appeared in the 
street. These flamboyantly dressed men set 
the trends, determining what was ‘in’ and 
what was ‘out’. And just in case anyone 
should miss them, they even created a 
distinctive and much imitated walk known 
as the ‘Bond Street Roll’. Then there is Beau 
Brummell, the Regency dandy and one of 
Bond Street’s most famous arbiters of style. 
Having spent a small fortune in the area 
on fancy finery, it is fitting that a statue 
dedicated to his memory sits just around the 
corner in Jermyn Street. 

Today, the 21st Century equivalent of the 
‘Bond Street Lounger’ is more likely to be 
found partaking in one of the new in-store 
experiences, rather than parading up and 
down this celebrated luxury avenue. Here, 
connoisseurs can learn about gemstones from 
a leading jeweller or take a lesson in shoe care 
at one of its finest cobblers. Hosted in vast 
VIP suites and entertainment areas within 
the stores, these bespoke “experiential” 
appointments add a whole new dimension to 

the customer transaction. In the past, stores 
were relatively modest in scale compared 
to some of the newest arrivals, whose retail 
propositions are highly sophisticated and far 
reaching today. 
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Furthermore, a stroll down Bond Street 
shows that creativity is flourishing behind 
the breathtaking vitrines of its beautifully 
curated stores and windows. In recent 
years, there has been an exciting wave 
of store openings and revamps. Notable 
examples include sleek new ‘maisons’ such 
as Bally, designed by British architect David 
Chipperfield. Then there are the new look 
Dior, Chanel and Bulgari flagships, all of 
which have been given an modern update by 
the American architect and interior designer 
Peter Marino. 
 
These and many more prestigious brands 
are members of The Bond Street Association. 
Established in 1924, and chaired since 2008 
by renowned luxury industry expert Lord 
Bruce Dundas, the association serves as 
an important business network and social 
nucleus within the Mayfair area. It organises 
events, brand partnerships and promotions 
for the benefit of its members, which are 
drawn from both the retail and business 
sectors on Bond Street and its surrounding 
areas. These include Alexander McQueen, 

Burberry and Chanel to name but a few, as 
well as The Hotel Café Royal on Regent Street 
and Amanda Wakeley on Albemarle Street.  
Added to all of this, Bond Street also has one 
of the highest numbers of Royal Warrants on 
a single street. 

Meanwhile, well-heeled passers-by, perusing 
the glittering treasures in the windows of 
the jewellers lining Old Bond Street’s most 
prestigious stretch, are often unaware that 
some of those very pieces were hammered 
and gem set right here. Many jewellery 
collectors know that international brands 
such as Cartier and Boucheron had thriving 
London workshops until the late twentieth 
century. The discerning few know that ateliers 
still exist in this hallowed area, belonging to 
British fine jewellers such as Asprey and Graff. 
Next time you are walking along cast your 
eyes upwards to the upper floors. That’s where 
some of the best silversmiths can be found. 

Indeed, when it comes to drawing shoppers 
from all corners of the globe, there’s no place 
quite like Bond Street.



13

bond street associat ion

THE ART Of 
CONvERSATION

As far as public works of art are 
concerned, central London has 
plenty of unique pieces dotted 
around its busy streets and 

parks. One of its best-loved landmarks can 
be found at the intersection where New Bond 
street meets Grafton street. Known as ‘Allies’, 
the bronze bench statue featuring Franklin 
D. Roosevelt and Winston Churchill in 
relaxed conversation was created by sculptor 
Lawrence Holofcener. It is a fitting tribute 
to these celebrated politicians who in 1941, 
implemented the Atlantic Charter, which set 
goals for peace in the post-war world.

Gifted by the Bond Street Association 
to commemorate 50 years of peace and 
unveiled on May 2nd 1995 by H.R.H The 
Princess Margaret, ‘Allies’ is treasured 
by Londoners and visitors alike. There 
is enough room between the two bronze 
figures for the viewer to occupy or pose 
for a photograph. Look closer at the brown 
patina on the bronze surface, for example, 
and you’ll see that the statesmen’s shiny 
knees bear the marks of many a friendly 
rub. As to what the pair were musing over 
Holofcener’s masterpiece, one can only sit 
and imagine. 

w
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From silversmiths to chocolatiers, 
tailors to candle makers, Royal 
Warrant holders form part of 
an exclusive club. And nowhere  

is this more in evidence than on Bond  
Street where, over the years, many of The 
Bond Street Association’s most revered 
brand members have gained the Royal stamp  
of approval. These celebrated luxury marques 
include; Charbonnel et Walker, Burberry, 
Asprey, Smythson and The Ritz, to name  
but a few.  

Across the UK today there are around 800 
Royal Warrant holders. Many belong to the 
Royal Warrant Holders Association, which 
liaises closely with the palace. To be awarded 
this esteemed accolade, a company must have 
conducted business with the Royal Household 
for at least five years. The Monarch decides 
who may grant Royal Warrants – otherwise 
known as ‘Grantors’. Today, this role is 
undertaken by Her Majesty The Queen, The 
Duke of Edinburgh and The Prince of Wales.

The history of the Royal Warrant can be traced 
back to medieval times, when competition for 
Royal favour was fierce and the monarch had 

the pick of the country’s best tradespeople. 
By the 15th Century, the Lord Chamberlain, 
as head of the Royal Household, formally 
appointed shopkeepers with a Royal Warrant 
of Appointment – a practice that continues 
to this day. However, it wasn’t until the 
18th Century that Royal suppliers began 
displaying the Royal Arms on their premises 
and stationery.
 
Nowadays, if a brand, or ‘Grantee’, is 
successful then it is duly rewarded. It can 
boldly advertise the fact that it is one of a 
chosen few by displaying the Queen’s coat 
of arms and the words ‘By Appointment’ 
on products, packaging and on shop 
hoardings. Of course, discretion and having 
an impeccable track record pays dividends 
and no doubt paves the way when it comes to 
long-term membership of this hallowed club. 
Some Royal Warrants for example, have been 
held for over a hundred years.

Here, on the following pages, we showcase 
a selection of acclaimed Bond Street fashion 
houses, stationers, jewellers and hoteliers who 
hold Royal Warrants or have created goods or 
services in honour of the Royal Family. 

THE ROYAl 
STAMp Of
AppROvAl

w
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the finest British silversmithing. Appreciation 
of this longstanding skill is on the increase. 
And by putting craft at the fore, William & 
Son’s silverware and jewellery departments, in 
particular, are working with a new generation 
of artists, artisans and designer makers, 
ensuring that traditional crafts not only survive 
the test of time, but are also re-invigorated.

William & Son’s own collections are produced, 
wherever possible by British craftsmen, many 
of whom work for the company exclusively. 
At its Bruton Street flagship, the fruits of these 
skilled artisans, ranging from silverware to 
beautiful handpicked essentials for town and 
country living, can be found displayed over 
two floors. 
 
Meanwhile, in William & Son’s watches 
and pens departments, connoisseur brands 
are expertly mixed and matched to ensure 
that all tastes, whims and fancies are 
catered for. Then there is its unique bespoke 
service, which can be applied to the entire 
product range - from elegant engraving to 
customisation and one-off commissions. It is 
this unique level of service and commitment 
to excellence that has earned William & Son 
an international reputation, a Royal Warrant 
and loyal clientele.

www.william&son.com

wIllIAM & SON 
Dedicated to Exquisite Craftsmanship

William & Son has a particular 
and definitively British take on 
the finer things in life. Founded 
in 1999 by William Asprey, a 

seventh generation member of the Asprey 
family, the luxury specialist creates carefully 
curated collections of the finest jewellery 
and timepieces, leather goods, silver and 
glassware as well as games compendiums 
and writing accessories. It is also the first  
stop for any country sports enthusiast in 
search of kit and tackle. For more serious 
country pastimes, William & Son also offers 
bespoke, handcrafted shotguns and its own 
line of perfectly cut, yet suitable sturdy, 
outdoor clothing. 

There is no greater commendation for a 
business built on craftsmanship and artisan 
skills than the award of a Royal Warrant. In 
2009 William & Son had the honour of being 
granted the Royal Warrant to Her Majesty 
The Queen, in recognition of the highest 
standards of service in the field as goldsmiths 
and silversmiths.

Indeed, with craft and craftsmanship the 
foundation of everything it does, William & 
Son is proud of its commitment to supporting 

w
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CARTIER - 353
Jeweller of Kings, King of Jewellers

artier: jeweller of Kings, King 
of jewellers!” So declared the 
Prince of Wales, and future King 
Edward VII, during one of his 

frequent visits to the Cartier boutique on the 
Rue de la Paix, Paris. The year was 1900, and it 
heralded a unique and rare alliance between 
Alfred Cartier’s celebrated brand and the 
Royal Court of the United Kingdom. This 
special relationship was formerly approved 
when Cartier was awarded its first Royal 
Warrant of appointment in 1904, two years 
after opening its first London boutique on 
New Burlington Street. 

Both parties remained faithful to this bond 
throughout the century that followed. For 
instance, Cartier created 27 tiaras and other 
headpieces for the coronation of King George 
VI in 1937. The Cartier designers demonstrated 
particular skill in their use of coloured semi-
precious stones such as topaz and aquamarine 
combined with diamonds. The elegant 
platinum settings were convertible, which 
meant that the central motifs of the tiaras 
could be detached and worn as brooches.

For the 1952 coronation of Queen Elizabeth 
II, Her Majesty received the gift of a Cartier 
diamond brooch mounted on platinum. This 
brooch, known as the “Edelweiss”, features 
the famous Williamson diamond, a pink 
brilliant-cut diamond weighing 23.60 carats. 

Ever since 1922, when Cartier opened its own 
London workshops, known as “The English 
Art Works”, it has received visits from various 
members of the Royal Family, including 
Queen Mary in 1929 and Princess Margaret 
in 1962. In 1991, the Queen Mother lunched 
with the Cartier craftsmen and commended 
them on their expertise, just as Queen Mary 
and Princess Margaret had done before her.

Cartier has also been a committed and 
exclusive partner of the Cartier International 
Day polo tournament, held each year since 
1985 in Windsor. The presence of members of 
the Royal Family and numerous celebrities at 
the polo attracts the media from all over the 
world. Charles, Prince of Wales and Princes 
Harry and William are all keen polo players 
who attend this exclusive sporting event. 

www.cartier.com

ASpREY
Innovation, Quality and Refinement

 
ounded by William Asprey, 
the world-class silver specialist 
began life in 1781 as a silk printing 
business In 1847, the Asprey 

family moved into 167 New Bond Street, in 
the same premises Asprey occupies today. 
Right from the outset, Asprey advertised 
“articles of exclusive design and high quality, 
whether for personal adornment or personal 
accompaniment and to endow with richness 
and beauty the table and homes of people of 
refinement and discernment.” 

As part of its mission to fill the houses of the 
discerning British aristocracy with beautiful 

C

f
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objects, Asprey scoured the globe  – China, 
the Middle East, Africa, Japan  – for opulent 
luxuries and brought them home to sell to its 
select group of clients.

In 1862, Asprey was granted its first Royal 
Warrant by Queen Victoria. Throughout the 
19th Century business thrived and in 1889 
another Royal Warrant was granted by The 
Prince of Wales, later to be crowned Edward 
VII, an important and enthusiastic client. 

In the glamorous 1920’s, commissions 
poured in from around the world, from an 
international clientele. The silver specialist›s 
cigarette cases became collectable amongst 
young sophisticates who also delighted in 
Asprey’s modern travel clocks, safety razors 
and automatic pencil sharpeners. In 1925, 
Her Majesty Queen Mary commissioned 
a necklace, later given to HRH Princess 
Margaret for her 18th birthday. 

The Coronation of Elizabeth II in 1953 inspired 
the Asprey “Coronation Year Gold Collection” 
which featured a dessert, coffee and liqueur 

service in 18-carat gold that weighed almost 
27 pounds. The remarkable collection went 
on show in the Bond Street store in April 1953 
and subsequently toured the USA.

Today, Asprey›s skilled craftspeople create 
fine jewellery, watches, clocks, leather goods, 
silver, china, crystal, and rare books. One 
thing that has always set it apart from its 
competitors is the tradition of its workshops. 
For much of the company’s history these have 
been on the premises; the rooms above the 
New Bond Street store are home to workshops 
for silversmiths, goldsmiths, jewellers, 
leatherworkers, engravers and watchmakers. 
 
With regards to timepieces, its latest limited 
edition ‘Entheus R2’ collection, the first in a 
decade, boasts distinguished and recognisable 
features such as the Coat of Arms, awarded 
to the house on its 225th anniversary. The 
hands are closely modelled on the London 
landmark, Big Ben, and are yet another nod to 
its unique British heritage.

www.asprey.com

pENHAlIgON’S 
A Unique Approach to Fine Perfume

he iconic British perfume 
house Penhaligon’s London 
was established in 1870, during 
a period of unprecedented 

adventure and discovery. Its founder, William 
Penhaligon, arrived in the dynamic capital city 
in the 1860s to seek his fortune and so began  
what would become an illustrious career  
in fine perfume. 

T
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Wildly creative and ambitious, Penhaligon 
was inspired by the scent of the neighbouring 
Turkish Baths on Jermyn Street, when it came 
to creating his first fragrance, Hammam 
Bouquet, in 1872. Showing his flair for 
business, he then opened his own shop in 1874 
selling perfumes and other scented delights.
 
Penhaligon built his reputation on a 
unique approach to perfumery, combining 
imagination with inspiration taken from 
the world around him and using quality 
ingredients and innovative formulations. 

Recognition from the most discerning clientele 
followed. Penhaligon’s became the perfumer 
to Royalty throughout Europe, including 
Queen Alexandra who issued Penhaligon’s 
first Royal Warrant in 1903, a mark of the 
highest quality and excellence to this day. 
Penhaligon’s passion for quality, innovative 
blends and elegance was recognised further 
in 1958 by the award of another Royal Warrant 
from HRH the Duke of Edinburgh and a third 
in 1988 from HRH the Prince of Wales, these 

treasured accolades are still proudly held by 
the business today.
 
The celebrated British perfume house’s 145-
year heritage is at the very heart of everything 
it does - creating innovative fragrances that tell 
a story and taking inspiration from its precious 
archives. Today, Londoners and visitors to the 
capital alike, make a beeline to its beautifully 
designed stores. Each one is designed to 
reflect the brand’s contemporary heritage 
and provide a luxury retail experience. Here, 
shelves and display cases are lined with an 
array of beautiful glass perfume bottles – their 
contents containing ingredients derived from 
classic English garden flowers; violet, iris and 
bluebell, or in the case of its zesty colognes, 
fruits such as lemon, lime and mandarin.  

True to Penhaligon’s founding principles, the 
company continues to evoke the senses with 
products of the highest quality imbued with 
the elegance of its heritage. 

www.penhaligons.com
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HAlCYON dAYS
Purveyors of British Enameling Techniques

urveyors of British Enameling 
Techniques Halcyon Days is 
the guardian of enamelling, a 
business tradition with a team of 

highly skilled craftsmen and master artists 
employing refined techniques and processes. 
Handmade in London, at the heart of where 
the enamelling industry originated, each 
coveted piece is a work of art. 

Founded in 1950 as an antiques emporium in 
Mayfair, this purveyor of the most wonderfully 
ornate trinkets and treasured keepsakes 
opened its first store on Brook Street a decade 
later. Here, customers would come in search 
of enamel music boxes (painted in exquisite 
detail), fine bone china teaware (emblazoned 
with anything from leopard print to iconic 
British scenes), beautiful friendship bangles 
etched in gold and a medley of scarfs, shawls 
and other delights. Meanwhile, in the autumn 
of 2016, it will open a new flagship in London’s 
Royal Exchange. 

Halcyon Days is one of only 14 companies in 
the world to hold all three Royal Warrants 
from the British Royal Household. Originals 
of all three are proudly displayed in the 

entrance to its Knightsbridge offices and 
are integrated into its logo. The enameller’s 
Royal links can be traced back to 1970, when 
the Queen Mother commissioned a bespoke 
Halcyon Days box depicting her London 
home, Clarence House. Six years later, Cartier 
asked the company to create an enamel box 
for President Ford to give to the Queen Mother 
on her official visit to the USA. 

In July 2013, Halcyon Days was invited to join 
an exhibition at Buckingham Palace, along 
with all other holders of Royal Warrants. The 
event marked the celebration of Her Majesty 
The Queen’s 60-year reign and coincided  
with Halcyon Days’ fifth decade as Royal 
Warrant holders. 

Finally, in commemoration of Her Majesty’s 
90th Birthday, the celebrated enameller has 
designed a special collection in an edition 
limited to 90. Made to order and taking 
up to six weeks to create, it is comprised of 
enamelware and English fine bone china 
(hand crafted and finished in England) 
and features the cypher and the Flowers 
of the Realm. This beautiful collection is a 
truly fitting way to commemorate this most 
glorious milestone.  

www.halcyondays.co.uk

p



2 1

bond street associat ion

SMYTHSON
Extraordinary Innovation Since 1887

n 1887, Frank Smythson had a 
pioneering vision to create the 
extraordinary. An enthusiast of 
meticulous craftsmanship and 

exceptional quality, he established a brand 
with an aspiration to make the beautiful 
functional and the luxurious timeless. 

Early designs of note include The Bond Street 
Bag, which was created in 1900. As one of 
the first ever Smythson handbags, it was 
advertised as the bag which would ‘always 
hold just a little more’. Modern-day visitors to 
its celebrated New Bond Street will no doubt 
have coveted Smythson’s current handbag and 
accessories collections, which take their names 
from streets in the surrounding Mayfair area. 

Smythson also created the world’s first 
practical, portable diary back in 1908. Known 
as ‘the Panama hat of books,’ the remarkable 
pliability of its hard-wearing binding allowed 
it to be squashed, folded or rolled up without 
becoming marked or misshapen. The epithet 
quickly caught on, and was adopted as the 
name of the diary as well as the leather in 
which it is bound - both of which remain 
virtually unchanged to this day. 

Smythson is currently the proud holder of three 
Royal Warrants, having been granted a Royal 
Warrant from Her Majesty The Queen in 1964, 
HRH The Prince of Wales in 1980, and HRH 
The Duke of Edinburgh in 2002. While holding 
Her Majesty Queen Elizabeth The Queen 
Mother’s Warrant (in existence until 2007) 
Smythson was one of only eight companies in 
the world to hold all four simultaneously.

Ranging from its extensive collection 
of handbags, travel goods and business 
accessories to unrivalled stationery, each piece 
bears Smythson’s unmistakable trademark of 
optimum quality, functionality and exquisite 

craftsmanship. Since its beginnings, it has 
celebrated individuality, from its iconic 
bespoke stationary service to the world-
renowned personalisation on its refined 
leather bags and accessories. A unique process 
founded upon a close collaboration between 
craftsman and customer, its highly skilled 
artisans still use the same techniques as they 
did all those years ago. No wonder then that 
a brand so synonymous with quality and 
excellence, meets with the highly prized Royal 
stamp of approval. 

www.smythson.com

MIkIMOTO 
The Pursuit of Beauty Through Cultured Pearls

lobally renowned as the ‘King 
of Pearls’, Kokichi Mikimoto 
undertook a series of rigorous 
trials and hardships before 

he successfully invented the method for 
cultivating pearls – a method so unique  
it even amazed the legendary inventor, 
Thomas Edison. 

Indeed, Mikimoto’s development of cultured 
pearls in the late 19th century brought 
Japanese jewellery to the attention of the 
world. He devoted his entire life to these 
precious gems, having always held the dream 
‘to adorn the necks of all the women of the 
world with pearls’. 

I
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Mikimoto’s first pearl boutique opened in 
Tokyo’s fashionable shopping district, Ginza, 
in 1899. His exceptional pearls created high 
demand and Mikimoto stores soon followed in 
London, Paris and other major cities. Today for 
example, Mikimoto is still the only Japanese 
fine jeweller synonymous with pearls, to 
reside on Bond Street and be recognised 
internationally as a symbol of excellence. 

Her Majesty The Queen met the famous Ama 
divers from Mikimoto Pearl Island during a 
visit there in May 1975. The word Ama describes 
a female pearl diver. These women played an 
essential role in the history of pearl cultivation. 
Today, modern pearl cultivation techniques 
have seen Ama divers replaced, but they 
remain an important part of pearl culturing 
heritage. Mikimoto Pearl Island is now the only 
place where the general public can still see the 
Ama diving in the traditional way.

During the Royal visit, Her Majesty and Prince 
Philip The Duke of Edinburgh were witness 
to a display from the Ama divers at the Ama 
Diving Stand. Dressed in their iconic all-white 
diving wear, the presentation saw 40 Ama 
board four small boats and dive into the ocean. 
In water temperatures measuring 15 degrees 
Celsius and at a depth of 8 metres, they dived 
to collect pearl oysters. The collected oysters 
were then floated to the surface in wooden 
bowls in the traditional way.

After the demonstration, three freshly 
caught Akoya oysters were presented to Her 
Majesty. When opened, each one revealed a 
beautiful pearl. Indeed on this occasion, The 
Monarch expressed her surprise and delight, 
commenting that it was the first time she had 
seen a pearl being harvested from an oyster. 

www.mikimoto.com
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THE RITz lONdON 
The Ultimate Luxury Experience

 
or 110 years, The Ritz London 
has been the benchmark by 
which other hotels are measured 
and has become the byword for 

luxury and elegance, style and service and has 
deservedly taken its rightful place amongst 
the great hotels of the world.

Located in a landmark position in the heart of 
London’s West End, The Ritz is moments from 
the finest shopping destinations the capital 
has to offer, including the luxury designer 
brands on Bond Street, the quintessentially 
British boutiques of Jermyn Street, as well as 
overlooking The Royal Green Park.
 
Conceived by renowned hotelier César Ritz in 
1906, The Ritz opened to great acclaim from 
both the visiting public and the world’s press. 
With its French chateau style architecture 
and Louis XVI furnishings, the hotel was, 
according to César Ritz, “a small house to 
which I am proud to see my name attached”.

Throughout its distinguished history The Ritz 
has attracted the famous and the fashionable, 
and continued to play host to aristocracy and 
the stars of stage and screen. King Alfonso 
of Spain and Queen Amelie of Portugal met 
in the hotel; Pavlova, the Russian Prima 

Ballerina, danced at The Ritz; the Aga Khan 
and Paul Getty had suites; and Churchill, 
de Gaulle and Eisenhower met for summit 
meetings in the Marie Antoinette Suite 
during the Second World War. The Ritz also 
became the favourite haunt of Hollywood 
stars; Charlie Chaplin required 40 policemen 
to escort him through his fans into the hotel 
in 1921, Nöel Coward wrote songs at The Ritz 
and Tallulah Bankhead sipped Champagne 
from her slipper during a press conference in 
the 1950s. Meanwhile, The Palm Court was as 
popular for Afternoon Tea as it is today.
 
Since its inception, The Ritz has formed a 
unique and longstanding relationship with 
the Royal family and the hotel enjoyed the 
patronage of The Prince of Wales, later to 
become King Edward VIII. This unique Royal 
bond achieved a new status when, in January 
2002, The Ritz became the first and only hotel 
to receive a Royal Warrant for its services to 
Banqueting and Catering, awarded by His 
Royal Highness The Prince of Wales.
 
www.theritzlondon.com

CHARBONNEl ET wAlkER 
Britain’s Foremost Luxury Chocolatier 

ounded in 1875, Charbonnel et 
Walker is one of Britain’s first and 
finest chocolatiers. Encouraged 
by Edward VII, (then the Prince 

of Wales) Charbonnel et Walker formed as a 
partnership between Mrs Walker and Madame 
Charbonnel, the latter from the esteemed 
Maison Boissier chocolate house in Paris.

Charbonnel et Walker’s original shop opened 
at 173 New Bond Street in Mayfair and has 
remained in Bond Street ever since. Housed 
in one of London’s most elegant arcades, 
the Royal Arcade on Old Bond Street, this 
celebrated chocolate maker is endorsed by the 
Royal Warrant as one of the few chocolatiers 
to Her Majesty The Queen.

f
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Today, Charbonnel et Walker chocolates 
are handmade to the traditional recipes 
and with the original chocolate moulds 
dating back to Madame Charbonnel’s time. 
Heavenly ingredients such as violet and 
rose oil extracted from these traditionally 
British flowers and used for ganache fillings 
are still as popular today as they were back 
then. Charbonnel et Walker is also renowned 
for its dark chocolate, made from the finest 
dark couverture. The result is a decadently 
rich taste and an unforgettable experience. 
Its Marc de Champagne Truffles are another 
signature chocolate, synonymous with this 
uniquely British brand. 

Charbonnel et Walker is also noted for its 
exquisite packaging. Each rotund pastel 
coloured box, is handmade in keeping with 
tradition. A satin bow adds the finishing 
touches. Over decades, the rich heritage of 
Charbonnel et Walker has attracted a famous 
following, spanning Royalty to film stars. 

Prominent customers have included Princess 
Diana, Princess Margaret and Noel Coward 
– who it is said used to have a selection box 
delivered to his house twice monthly. 

For Her Majesty’s 90th Birthday celebrations 
this year, Charbonnel et Walker has created 
two special celebration gift boxes including a 
1,000g chocolate gift box based on its classic 
Boite Blanche design - first introduced in 
1909. This limited edition circular gift box is 
decorated with two gold gryphons, known 
to be guardians of treasure, and set against 
a beautiful pastel blue. Each box can be filled 
according to personal choice of chocolates 
and truffles.  A variety of centres and 
the traditional signature swirl help make 
chocolates by Charbonnel et Walker the 
truly traditional and time honoured choice 
of Royalty as well as chocolate lovers the 
world over.

www.charbonneletwalker.com
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MAppIN & wEBB  
A Longstanding Tradition  

of Service to the Monarchy

Mappin & Webb’s story began in 
1775, when Jonathan Mappin 
opened a silver workshop in 
Sheffield. His intention to create 

the most beautifully crafted silverware for 
English high society was quickly fulfilled. This 
bold first step would see the company expand 
internationally, receive Royal Warrants and 
commissions from monarchs around the world 
and become synonymous with excellence, 
craftsmanship and all things truly British. 

The early years were spent quietly 
expanding, establishing premises across 
London and trading via agencies from 
America to Australia. The company’s fine 
silverware, candelabras and vanity products 
were gaining in popularity and soon the first 
Mappin & Webb shop opened in 1860 at 77-
78 Oxford Street. The 1890’s spearheaded 
four decades of expansion for the company. 
The first overseas branch was established 
in Johannesburg with the discovery of gold 
in the Witwatersrand plateau. Soon after, 
branches and agencies followed from Buenos 
Aires to Bombay. 

Queen Victoria was the first Monarch to 
commission Mappin & Webb. She bestowed 
a Royal Warrant in 1897 and her passing in 
1901 was marked with a solid gold casket 
and key, presented to the Palace. Today, 
Mappin & Webb holds two Royal Warrants as 
silversmiths to His Royal Highness the Prince 
of Wales and as jewellers, goldsmiths and 
silversmiths to Her Majesty the Queen. The 
brand, which celebrated its 240th anniversary 
in 2015, continues to supply the Royal 
Household and the British military with 
commemorative items for key ceremonial and 
regimental needs, as part of its long-standing 
tradition of service to the Monarchy. 

Mappin & Webb also continues to celebrate 
key moments in history, be they jubilees and 
coronations, military events or race days. 
The celebrated jeweller’s long-standing Royal 
connection was further cemented by the 
appointment of Mappin & Webb’s master 
craftsman to the position of Crown Jeweller 
in 2012. Having worked within the London 
workshop for 20 years, this craftsman is now 
custodian of the Crown Jewels, which is a 
fitting appointment and a great honour for 
Mappin & Webb. 

www.mappinandwebb.com
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MIkHAIl pIETRANEk  
HOME COllECTION
Synonymous with Luxurious Interiors

 
nspired from an early age by 
Scotland›s heritage fabrics, interior 
designer Mikhail Pietranek 
launched his eponymous label in 

1990. In recent years, his achievements have 
won him international acclaim as a rising 
star in the world of interior design. With 
a collection spanning bespoke furnishings, 
sofas, chairs, beds, flooring, lighting and 
antiques, the interior designer has all aspects 
of city and country living covered.
 
Born in Scotland, but of Polish, Russian, 
and Scottish descent, Pietranek draws on 
his unique background, which has clearly 
influenced his distinctive use of style and 
colour. In doing so, he puts a modern spin on 
the traditional Scottish Baronial look, which 
is renowned for its rich tartan fabrics. Staying 
with Scotland, an array of soft furnishings 
including curtains, pelmets and four-poster 
drapes are all produced at the designer’s 
sewing workshop in Royal Deeside.  

As the interior designer to His Royal Highness 
the Prince of Wales, Mikhail Pietranek was 
awarded a Royal Warrant in 2010. Over the 
years, he has forged a strong bond with the 
Royal family, in particular with HRH the 
Duchess of Cornwall. In addition to providing 
the interior furnishings for Clarence House, 
the designer works closely with Buckingham 
Palace assisting the Royal Collection in 
creating commemorative embroidered 
cushions. He then manufactures and supplies 
these to the various Buckingham Palace and 

Highgrove gift shops.
Pietranek has celebrated many a Royal 
occasion through his series of commemorative 
collections. For example, in April 2011, 
the marriage of Prince William and Kate 
Middleton was celebrated with a collection of 
cushions featuring the Royal Wedding Coat 
of Arms, embroidered onto velvet or tartan. 
A year later, in marking Her Majesty the 
Queen’s Diamond Jubilee and Coronation, 
he produced a series of cushions, which 
combined the Union Jack with the Royal Coat 
of Arms in striking colours.
 
The interior maverick’s most recent 
pairing is with Ralph Lauren. At the 
fashion designer’s Bond Street and Fulham  
Road stores, Pietranek’s team assists 
customers in choosing made-to-measure 
curtains and home furnishings. Finally, to 
Mikhail Pietranek’s latest line in crystalware,  
scented candles and other elegant home 
accessories, which can be found at the 
contemporary lighting and furniture store 
Baxter London, Mayfair.
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