
Barber Osgerby for Royal Doulton 

And again, although the thinking behind the brand is

modern and forward-thinking, as The Rug Company

founders Chris and Suzanne Sharp put it: 

“We know that during the four months it takes

to make each of our rugs, we use the same

undiluted craft that was used 100 years ago.”

After all, true English design is never

conceived to be throwaway or transient. 

The shoulders on which it sits, whether

acknowledged or not, give it deep roots.

Thus, if pushed to come up with a single pithy

descriptor for English design, it would have to be

something like, ‘crafted individualism’.  What you

find here can’t be found anywhere else in the world:

from Savoir beds that have afforded a decent night’s

sleep to many a star at The Savoy since 1905, to 

Royal Doulton, founded in 1815, adored by

Queen Victoria and today selling super

contemporary pieces by graffiti artist 

Pure Evil and Olympic torch designers

Barber Osgerby alongside the

heritage pots. As they put it, their

mission is to "add enjoyment to

everyday life ~ a clean look with that

something extra to really stand out

from the crowd." 

And that's the point, although the components used by any

English company or designer might well be the same as those

used the world over, or even come from far afield, it is the 

way those pieces are put together, the little flourishes and 

the unexpected details that mark them out as special. 

English design has a way of taking the ordinary and elevating it 

to extraordinary in such a way as to make you not only desire it, 

but want to keep it forever. In short, from suits to silverware 

via carpets and clothing, English means brilliance meets

bravado with an extra helping of, well, let's just call it genius.

Michelle Ogundehin is editor-in-chief of Elle Decoration UK 
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Being open to varied influences, both geographically and professionally, is another key
factor that distinguishes the English. Certainly a desire for creative collaboration propelled
The Rug Company to global acclaim. It is a brand that describes itself as “the collaborative
effort of 1,662 people," and goes on to say, "from the spinners to the weavers, to the people
who deliver and lay the finished rug, the result of all these diverse and individual
contributions is a hand-knotted rug that will last for generations.” These household
heirlooms also benefit from being designed by a roster of talent that reads like a who’s
who of the creative English elite, from fashion to photography, think Alexander McQueen,
Tom Dixon and Paul Smith to Sue Timney, Sam Taylor-Wood and Neisha Crosland.
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Pure Evil for Royal Doulton


